
EAT SMARTER
A food site of the next generation
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INTERNET www.eatsmarter.deMagazine

iPhone-App
iPad-App

2 daily newsletter

receipes

editorial

The world of EAT SMARTER
Offers

http://www.eatsmarter.de
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EAT SMARTERS‘ attention is focused on healthy
diet

• An unhealthy diet and excess weight are 
some of the major problems of our times. 
Today, more than 70% of all diseases are 
diet-related. They are costing the state billions 
every year and present our health care 
system with a hard burden to carry.

• EAT SMARTER will educate the users on 
healthy nutrition in a very popular way and 
show the users how they could live a more 
conscious life. Above all, we would like to do 
away with the prejudice that a healthy diet has 
to taste bad. The concept for EAT SMARTER 
was developed over a two-year-period 
supported by numerous physicians and 
scientists. 

Editorial concept
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3.

1.

The 6 editorial pillars
Editorial concept

• More than 1,000 recipes with high-quality photos

2.

4.

4.

4.

1.

1.

2. • With step-by-step pictures the recipes can be easily followed 

3. • Video cookery classes with a clear focus on a healthy diet

4. • Search tools for recipes – as never seen before

5. • Eat healthier with the help of Web 2.0

6. • EAT SMARTER ‘to go’

7. • Expert advisory panel with hundreds of video tips 
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Source: etracker / Webtrekk 2010 and IVW from april

Traffic
Positive traffic development since the launch of EAT 
SMARTER
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Share

Gender Male 34%     
Female 66%     

Age 14-24 years 17%     
25-49 years 50%     
50 years or more 33%     

Education Max. secondary school 57%     
At least (specialised) A-levels 43%     

Occupation in training 14%     
Working 66%     
Not working 20%     

Household net income up to 3,000 € 70%     
3,000 € or more 30%     

Personal net income up to 2,000 € 71%     
2,000 € or more 29%     

Composition-index, total = 100

70
129

114
120

76

79
158

126
118

60

93
120

91
132

Quelle: AGOF internet facts 2011-03, Zeitraum: durchschnittlicher Monat / Index vs. 
Deutschsprachige Bevölkerung ab 14 Jahren (Pot. 70,51 Mio.)

Detailed sociodemographics
Unique User



Contact
Any further questions? 
Your SPIEGEL QC team will be glad to assist you.

SPIEGEL QC 
Premium Brands. Premium Marketing.

Ericusspitze 1 
20457 Hamburg

Phone: +49 40 3007-3627
Fax: +49 40 3007-3600

All the contact information and contacts can be found on our website in 
the contact section:
http://www.spiegel-qc.de/english/contact/index.php

http://www.spiegel-qc.de/english/contact/index.php

